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Abstract 

This paper develops a general equilibrium model of multi-brand firms, which allows brand 

transaction among heterogeneous firms. In the presence of within-brand cannibalization, the analysis 

shows that trade liberalization induces more productive firms to expand their product scope by acquiring 

other firms’ brands, instead of expanding the product variety within their existing brands. This 

reallocation of brand equity from less productive to more productive firms reveals a new channel of 

intra-industry resource reallocation, namely, cross-firm transaction of intangible assets. The empirical 

study based on the trademark transaction data of the US Patent and Trademark Office provides 

supportive evidence for our theoretical prediction on how trade liberalization affects the cross-firm 

transaction of brand equity. 
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